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Top motivators in travel decisions:

46% (&) Yy Tor)
of consumers say travel

is more important to
them now than it was
pre-pandemic.

Consumers’ top priorities
when booking travel:

@ Atypical, low pricing

@ Ability to get a full refund Physical and Change of  Making up for

mental health scenery lost time
@ Flexible cancellation policies
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What do people value most
= when booking air travel in
today’s environment?

Atypical,
low pricing

Ability to get a
full refund on
cancelled bookings

Enhanced and
frequent cleaning/
disinfection methods

Flexible policies to
change bookings
without fees or penalty

Premium, first-
class benefits and
upgrades

Contactless
experience
throughout trip

Environmentally
friendly policies
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AIRLINE INDUSTRY
HIGHLIGHTS

TOP TAKEAWAYS

@ Air travel is back

¢ Half (51%) of consumers plan on air travel in the next 12
months, and they're booking on the move.

¢ Compared to 2021, there has been more than a 20%
increase in mobile app and browser bookings for flights
in 2022,' emphasizing the need to enhance the tfraveler
experience across all possible fouchpoints.

e Compared to other travel industries, air fravel professionals

are the most bullish on consumer fravel budgets, with 70%
predicting an increase this year.

V A bright future for all

The air industry is more likely (49%) to provide a great
deal of sustainability information to consumers than travel
professionals overall (29%). They are also more likely to
make changes to ensure their services are inclusive and
accessible (71%).

¢ From offering carbon offsets for fights to enhancing
accessibility on board, travelers want to know what you're
doing to make a positive impact.

O The price must be right

e Air travel professionals tend to overestimate the impact of
offering a contactless experience, while underestimating
the value of low pricing.

* For consumers, nearly two-thirds (60%) say “getting the
right price” is the most important feature for online travel
booking sites.

¢ Take this as an opportunity to double down on the basics
of competitive pricing and flexible booking before focusing
on tech innovation for your business.

'Expedia Group, mobile booking growth for air,
January-September 2021 vs. January-September 2022
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